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❑ Malaysia’s Trade Performance

❑ About MATRADE and its Services

• Export Promotion

• Exporters Development Programmes

• Trade & Market Intelligence

• Trade Advisory & MATRADE’s Facilities

❑ Call for Participation K Fair 2025 
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Source: DOSM



5

TRADE DRIVES THE MALAYSIAN ECONOMY

Source: DOSM



Malaysia External Trade Development Corporation

ABOUT MATRADE 

AND ITS SERVICES

6



VISION

“Positioning Malaysia As A Globally Competitive Trading Nation”

MISSION

MATRADE is the National Trade Promotion Organisation in Malaysia,

under the Ministry of Investment, Trade and Industry (MITI), tasked to
promote Malaysian products and services overseas.

“Promoting Malaysia’s Enterprises To The World”
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WHO WE ARE



Northern Regional 

Office (Penang)

Southern Regional

Office (Johor)

Eastern Regional Office

(Terengganu)

Kuching Office

(Sarawak)

Kota Kinabalu 
Office

(Sabah)

Kuantan Office

(Pahang)

6 Offices across Peninsular Malaysia, Sabah and Sarawak
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GLOBAL NETWORK
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CORE FUNCTIONS :

EXPORT PROMOTION
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Number of 
activities

Category

34
International Sourcing 

Programmes (INSP)

24
Trade Fairs

(TF)

17
Trade & Investment 

Mission (TIM)

2
Export Acceleration 

Missions 
(EAM)

1 BizMatch

78 Total

Disclaimer : programmes are subject to change, please refer to MATRADE portal for latest updates

SUMMARY OF EXPORT

PROMOTION PROGRAMMES

IN 2025 (BY SECTORS)

36

Mixed
Sector

3

Electrical

&
Electronics

2

Oil
&

Gas

2

Transport
&

Logistics

8

Food 
& 

Beverage

7

Medical & 
Pharmaceutical

4

Lifestyle
(Wood, Furniture 

& craft)

7

Services

2

Building 
Materials

2

Chemical & 
Plastics 

Products

1

Aerospace

2

Automotive

1

Machinery
&

Equipment

1

Green
Technology
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K FAIR 2025 

SCAN HERE FOR INTERNATIONAL 

PROMOTION EVENT LIST 



CORE FUNCTIONS :

EXPORTERS DEVELOPMENT

Malaysia External Trade Development Corporation
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222
events
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SUMMARY OF EXPORTERS DEVELOPMENT PROGRAMMES IN 2025

5

10

Mid Tier 
Development 
Programme

36

eCommerce 
Ecosystem

50

Market 
Development

24

Micro, Small, 
Medium 

Enterprises 
(MSME)

80

Exporters 
Advisory & 

Training

6

My Trade 
Digital

16

Business 
Information 
Centre (BIC)



A financial 

assistance to 

partly defray 

the cost of 

export 

promotion by 
SMEs

MDG

Market 
Development Grant

A financial 

assistance to 

encourage 

Malaysian service 

providers to 

promote export of 
services

SEF

Services Export 

Fund

eTRADE

Promoting the adoption of e-Commerce among Malaysian
companies to accelerate exports through participation in cross
border e-Commerce platforms and to enhance the presence
of SMEs through digital marketing, e-Commerce training and
online export promotion.

Onboarding
Scheme

Digital Marketing 
& Training (DMT) 
Scheme
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EXPORT FACILITATION
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On wide ranging topics relevant to 

export including market access, trade 

documentations, export procedures in 

specific markets, brand development, 

product packaging, international 

marketing and many more

Seminars & 

Workshop

MARKET 

ACCESS

TRADE 

DOCUMENTATION

MARKETINGBRANDING

POLICY

Expand network and strengthen relations with exporters 

through seminars, knowledge sharing sessions and 

workshops to better understand the exporters’ needs in 

developing export promotion programmes  

State Level Exports Day Programmes

EXPORTERS TRAINING PROGRAMME



CORE FUNCTIONS :

TRADE & MARKET INFORMATION
Malaysia External Trade Development Corporation
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BIC membership provides access to:

• Business Directories

• Country Profiles

• Tariff Schedules

• Market Reports

• Periodicals

• Statistics & Business News

Business Information Centre 

(BIC)

TRADE INFORMATION & INTELLIGENCE
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Web-based portal that provides vital trade information and market intelligence 

to registered MATRADE’s members

Trade Leads

Market 
Alerts

Product & 
Market Studies

https://myexport.matrade.gov.my

20

MYEXPORT



CORE FUNCTIONS :

TRADE ADVISORY SERVICES
Malaysia External Trade Development Corporation
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Step 1: To access the online 

application, go to “For 

Malaysian Exporters” section 
in the MATRADE’s Portal

Step 2: Choose “Online 

Application” in the MATRADE  
Online Services information

Step 3: Click “Register as 

MATRADE Member” 
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BE A MATRADE MEMBER TODAY!



ERAT is a quick, online system designed for

MATRADE members to measure potential

or prospect of exporting their products or
services.

23 questions

A- Company B- Product
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EXPORT READINESS ASSESSMENT TOOL (ERAT)



Call for Participation: 

K Fair 2025 
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K FAIR 2025 
Discover the future of the plastics and rubber industry!  

The Power of Plastics! Green - Smart – Responsible

Discover the transformative power of the plastics industry at K

2025, which highlights the innovative use of plastics in the modern

world. Under the motto "The Power of Plastics: Green - Smart -

Responsible", our slogan reflects the core values and goals of the

industry, which will be presented at the upcoming trade fair.

Green, smart and responsible! – exhibition theme 

1. Shaping the Circular Economy

2. Embracing Digitalization

3. Caring about People
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K FAIR 2025 
Discover the future of the plastics and rubber industry!  

K Trade Fair 2025: the plastics and rubber industry’s globally

unique ideas event

K 2025 is an unparalleled meeting place for industry leaders, offering

new inspiration and pioneering trends. This is where new contacts are

forged and new contracts are concluded that will shape the future of the

plastics and rubber industry. Experience the beginning of a new era – it

all starts at K.

Forge contacts with industry leaders

Our international trade show serves as your key to the global plastics

and rubber industry by familiarising you with the latest developments in

plastics processing and technology. It is the perfect opportunity for you

to engage with experts and leading representatives of the plastics and

rubber industry. You can meet professionals from around the world and

learn about the latest trends, techniques and technologies.
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K FAIR 2025 

SCAN HERE FOR K 2025 

REGISTRATION LINK



THANK YOU
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